
X



The Ask:
Make Bugles cool to 

Gen Z



So who is 
Gen Z?



 Tanya, 22

• student  at  the  University 

of Minnesota

• Shops at local grocer

• Active in neighborhood and 

community 

• Uses social media 

frequently 



The Research
• We are more likely than millennials to snack 

between meals

• Snacking is often associated with feelings 

of guilt and shame

HTTPS://SEGMANTA.COM/GENERATION-Z-SNACK-INSIGHTS/
HTTPS://WWW.FOODDIVE.COM/NEWS/GEN-Z-CONSUMERS-WANT-HEALTHIER-MORE-CONVENIENT-FOOD/548299/



Love Letters to 
Our Favorite 

Snacks





Our Strategy
the problem: Gen z is a snacking generation but 
bugles has been left out of the conversation

the Insight: Snack-shaming is Self-shaming! Snacks  
provide comfort,  and    being  comfortable with 
yourself helps you be your true self

the mojo: Bugles are shaped like a megaphone that 
celebrates being loudly and authentically yourself

the strategy: Snack loud, be proud, toot your horn!

HTTPS://WWW.SHRM.ORG/HR-TODAY/NEWS/HR-MAGAZINE/1118/PAGES/A-16-YEAR-OLD-EXPLAINS-10-THINGS-YOU-NEED-TO-KNOW-ABOUT-GENERATION-Z.ASPX









Implementations



Influencers
• 60% of Gen Z prefer 

influencers to celebrities 

• Influencers are relatable 

and engaging

HTTPS://WWW.FORBES.COM/SITES/RACHELARTHUR/2016/03/16/GENERATION-Z/#3958ED0D2909 
HTTPS://TREND.IO/BLOG/MACRO-INFLUENCERS-MICRO-INFLUENCERS-INFLUENCER-CAMPAIGNS 



newton nguyen/milktpapi
• Does not consider himself a chef, just 

a regular guy
• Entertaining Tik Tok recipe videos 

resonate with young, first-time chefs 
• Produces genuine content which 

includes cooking mistakes

demetrius harmon
• Created clothing brand “you matter 

now & forever” meant to boost self-
esteem

• his Philanthropic work actively 
creates positive spaces for Black 
voices and communities

• candid about his journey and 
struggle with mental health



Cody Ko and Kelsey kreppel
• the mom and dad of Gen Z
• they create videos together doing 

crafts, cooking, and other light-
hearted activities

Additonal suggestions
twaydabae
• foodie with high engagement 

across all social channels 

Haile Thomas
• wellness and self-growth activist 

with a love for food



PR Kits
contents 

• Bugles flavor sampler featuring 

Sriracha and Birthday Cake

• Buglephone and themed goodies: 

t-shirt, stickers, keychain



Social Content
• influencer videos

• cooking fun with 

bugles, recipes or 

experiments

• create social media 

challenges to enage 

with viewers





Media Approach
owned media
• Bugles.com 
• instagram revamp
 
Experiential  
• Partner with lifestyle brands to expand brand awareness
• Participate in a variety of festivals and events

Social amplification 
• Dedicated posts on Influencer pages
• instagram, TikTok, YouTube



launch bugles.com

• recipes
• meme generator
• #tootyourhorn 

spotify playlist



Partnerships
• collaboration with tasty by buzzfeed

• Platform simplifies cooking process through fun, short videos

• Series of Bugles-infused recipes

• Simple way to promote new flavors and encourage creativity 

• Opportunity for viewers to create their own versions of Bugles 

recipes 

• partner with postmates

• Capitalize on popularity of delivery services with promotion

• Offer free bag of Bugles with qualifying grocery orders

• Effective way to get Bugles in front of consumers



Experiential
Bugles hits the road!
• pop ups
• Partner with local food 

truck festivals 
• free samples of new flavors
• Incorporate Bugles into fun 

new dishes 
• Engage consumers through 

photobooth / selfie station 
and event exclusive merch





Thank You


